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Manifest Now – Where Manifestation Meets Measurement

Unlocking ROI & Growth Potential (February - August 2025)



Manifest Now

MANIFEST NOW OFFERS AN INTERNATIONAL COACHING PROGRAM AND IS RECOGNIZED
AS A LEADER IN THE SPIRITUALITY, MANIFESTATION, AND MEDITATION NICHE.

The question we’ll answer:

Is Google Ads a viable, scalable marketing platform for Manifest — one that reliably drives paid signups, paid coaching clients,

and retreat bookings that produce measurable revenue?

The pain points:

 • Unclear which countries drive the highest volume of sales and quality leads, making global scaling decisions guesswork.

 • Limited visibility into which campaign types (Search, Performance Max, YouTube, etc.) consistently deliver strong conversion

rates.

 • No clear breakdown of which search terms actually lead to paid coaching clients and retreat bookings versus those that only

generate low-intent traffic.

 • No joined attribution between offline retreat bookings and Google Ads activity, leaving ROI for retreats largely unmeasured.

Why this matters now:

Shopify migration in March 2025 has already improved visible performance — this is the right moment to harden tracking and

scale what’s working.

To solve this challenge, we’ll analyze campaign performance month over month, tracking how each campaign contributes to

sales and quality leads — including conversions from downloads and email subscriptions.
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OUR APPROACH:



Understanding The Business Problem

After building a strong foundation in the spirituality and manifestation coaching space, Manifest Now is looking to scale its international

presence. With new online coaching programs gaining traction and offline retreats expanding, the team wants clarity on how current marketing

campaigns are translating into sales, quality leads, and long-term client value. Their goals include maximizing ROI from Google Ads, identifying

the most effective campaigns and markets, and building a clearer path to convert interest from downloads and email subscribers into paying

clients.
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Tools & Strategies

We collected and analyzed campaign performance data from February through August 2025, focusing on Google Ads results after the switch to

Shopify. To deepen the insights, we evaluated performance month over month, looking at which campaigns, countries, and search terms

generated the most sales, quality leads, downloads, and email subscriptions. This approach allowed us to measure not just ad spend efficiency,

but also the effectiveness of campaigns in attracting high-value clients.
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Key Questions Addressed

Our analysis focused on uncovering insights to guide growth decisions, including:

• Which countries drive the most sales and high-quality leads?

• What campaign types (Search, Performance Max, Display, Top of Funnel, Brand etc.) perform best in terms of conversions?

• Which search terms contribute most to paid coaching signups, program sales, and retreat bookings?

• What month-over-month performance patterns emerge in ROI, lead quality, and client acquisition?
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Insights & Recommendations

By analyzing campaign performance month over month, we can surface actionable strategies such as:

• Identifying the countries and regions that consistently generate the highest sales and quality leads.

• Pinpointing the campaign types and formats that deliver the strongest ROI.

• Highlighting the search terms and audiences most likely to convert into paid coaching clients and retreat participants.

• Exploring chances to scale into new markets or refine messaging to attract higher-intent leads.

4



Downloading Google Ads Data

We extracted several key tables from the Google Ads reports, including daily spend, all conversion actions, and

conversion value. Additional reports were pulled for search term performance, revenue by country, and campaign

performance by country, providing a comprehensive view of how ads are driving sales and leads across different

markets.



Joining The Tables

We segmented the data into daily spend, tracking every conversion per day and per campaign, along with the

corresponding conversion value (revenue). To ensure accuracy, we needed to calculate a unique cost metric so that

spend amounts are not overlapped or double-counted when the tables are joined.



Overview of The Dashboard (Tableau)

We designed a visual dashboard to display campaign performance with interactive toggles and filters. The goal is to

make it easy to track trends in ROAS and CPA month over month, helping users quickly identify whether performance

is moving upward or downward.

The dashboard focuses on Purchase Performance, where users can filter by ROAS and Conversion Value to highlight

the highest revenue-producing campaigns. It also enables side-by-side campaign comparisons, showing how each

campaign performs over time in terms of both CPA and ROAS.



The Pivot Table (Excel)

We pulled additional metrics to calculate cost per sign-up, defined by email subscriptions and lead magnet

downloads. These sign-ups represent a key goal for Manifest Now, as they can then be nurtured through the funnel

into higher-value purchases such as 1-on-1 mentoring, exclusive group coaching, and offline spiritual retreats.



Q - WHICH COUNTRIES SHOULD WE FOCUS ON?

Purpose: Outlining each country’s spend and revenue to improve budget allocation.

Recommendation

The data analyzed extends

back to mid-2024 to highlight

the cumulative revenue

generated over time.

Previously, campaigns often

targeted multiple countries

within a single campaign (e.g.,

[BAVS] GEN | Search |

Prospecting Misc #1 – 18

Countries).

Moving forward, it is advisable

to segment campaigns by

country to allow for better

performance control and more

efficient budget allocation and

stay focused on the higher

revenue producing countries.
REVENUE



Q - WHICH SEARCH TERMS HAVE PRODUCED THE MOST
CONVERSIONS?

Purpose: To understand if there are specific search terms / keywords that led to more conversions.

Recommendation

Brand terms have historically delivered the highest volume of conversions, making it essential to keep running Top-

of-Funnel campaigns on both Facebook and Google Ads to maintain a steady flow of new audiences. In addition,

leveraging search term data to refine ad copy and optimize keyword targeting will help increase conversions based

on proven performance trends.



Q - WHAT ARE THE MOST SUSTAINABLE AND CONSISTENT
CAMPAIGNS?

Purpose: To gain an objective comparison of performance across campaigns, highlighting which ones

deliver the strongest results.

Recommendation

Compare campaigns side by side for a visual

representation of their performance, namely

their CPA and ROAS, month-over-month.

Keep in mind that campaigns targeting

different stages of the funnel are designed to

work together synergistically to maximize

overall performance.



Q - WHICH CAMPAIGNS ARE THE BEST FOR LEAD GEN?

Purpose: Differentiate between Purchase & Lead-Gen campaigns for better a better funneling process.

Recommendation

Campaign effectiveness in converting

downloads and email subscribers into paying

clients can be measured by segmenting

campaigns according to their goals. 

This allows for more accurate CPA calculations

and a clearer understanding of each

customer’s journey through the funnel after

acquisition.

Adding an extra metric for viewers who have

stayed on the site for more than 120 seconds

also adds clarity on how well they’re engaging

with the site.



Q - WHAT IS THE CUSTOMER DEMOGRAPHIC LIKE?

Purpose: To create better ads that resonate better with the appropriate audience.

Recommendation

When sorted by revenue, the data shows a slightly higher share of undetermined, female customers and

stronger performance among older age groups. Ad copy, images, and videos should be tailored to resonate

with all audience segments — male and female, across younger, middle, and older demographics — to

maximize reach and conversion potential.







https://projects.datadashly.com

Visit Our Website:


